Paid Search & Traditional Media

According to recent reports, 68% of all ad spending still remains with traditional média.
Combining digital strategies with traditional advertising is critical to navigating new
consumer research and purchase patterns.

Reinforcing your message across platforms
keeps your brand top-of-mind throughout
the consumer purchase journey.
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In today’s marketplace, delivering a consistent message across multiple media platforms
is critical to success. A uni ed presence in traditional and digital media creates a brand
voice that builds credibility, authority, and trust in the marketplace.

Paid Search’'s Added Bene't

Paid search engine marketing has the added bene t of being
easily measured. Advertisers can track paid search :
campaigns’ success throughout the campaign.

In addition, advertisers can test the e ectiveness of campaign :
messages through PPC and use that data to then craft highly:
informed messages for use in traditional advertising
- increasing overall campaign e ectiveness.
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